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NEED HELP  
CREATING 
CONTENT?
One of the most difficult but 

important things a 21st-century 

real estate agent must do is create 

content. Most agents get annoyed 

with it. We get it. Making content 

requires an investment of time and 

energy, both of which you may 

not have much left at the end of 

the day. However, the exponential 

benefits of creating content and 

using it to tell your story are 

astronomical.
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THE BENEFITS 
OF CREATING 

CONTENT
When you make effective content, you’ll make more 

money for your business. The list of advantages of 

agents who create content versus agents who don’t 

extend well past this list. Content creation is by far one 

of the best long-term strategies for any agent trying to 

achieve success in real estate.

• Creates Awareness

• Inexpensively Markets Your Services

• Engages Your Audience

• Forms a Two-Way Communication Pipeline

• Effectively Tells Your Story

• Gains a Following 

• Generates More Leads
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CONTENT TYPES FOR 
REAL ESTATE AGENTS
There are many different content pieces you can create. Our experts 

suggest concentrating your efforts into one of these six categories:

An email communication sent out to inform 

your audience of the latest news, tips, or 

updates about your market or company.

An inexpensive, high-quality video 

format used and shared onlune by both 

consumers and professionals.

An electronic version of a printed 

book that can be read on a computer, 

tablet, e-reader, or smartphone.

A statement a person makes on their own 

social media feed. It’s usually seen by 

their friends and followers and allows 

for the simplest form of back-and-forth 

communication.

Social Post:

Email Newsletter:

An image, video, phrase, or 

some combination of a visual and 

bolded, capitalized text that is 

virally shared across social media 

networks and blogs.

Memes:

Digital Video:

A discussion or informational 

website published on 

the internet consisting of 

discrete, often informal 

diary-style text entries.

Blogs:

Ebook:

Sources: Statista.com (Ebook), 99firms.com (Video, Blog), Smartinsights.com, Campaignmonitor.com (Newsletter), University College of London (Memes), Pewinternet (Social Post)
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INSPIRATION FOR 
THE CREATIVE 
AGENT INSIDE

“What if I’m just not a creative person?” It’s a 

common question that has one answer: Hogwash. 

Everyone in their own right is creative, they just 

might not have the guidance they need. That’s 

where we come in.

The first step to content creation is an observation 

of your current surrounding. What exactly works 

when it comes to content? Check out the following 

examples, including influencers and important 

sources, for content inspiration. From there, we 

can help you understand the “how” part.
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SOCIAL POST

Facebook LinkedIn Instagram

Twitter

https://www.facebook.com/fredrikeklundny/posts/2672020956231355
https://www.linkedin.com/feed/update/urn:li:activity:6675773253572796416/
https://www.instagram.com/p/CBCHIpxHIOc/
https://twitter.com/jamietian/status/1262454842502627330
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• Engages and informs about their profession and who they are

• Demonstrates value they can provide to their clients

• Utilizes imagery and links to enhance the social post

• Flawless grammar

These posts demonstrate a clear understanding of their audience and what they want to see. The content of each post is very clean in 

communication and does enough to engage and inform the audience while not boring them to death. All these posts we’ve highlighted 

are about real estate but incorporate other items like funny imagery, clever prose, and topics that capitalize on what’s going on in the 

world (e.g. holidays, current events). 

If you have a chance, check out each influencer’s feed in the links below. You may notice some of their posts deal with things that have 

absolutely nothing to do with real estate. And that’s okay. These posts show that you shouldn’t be afraid to show who you are as a 

person. Remember, you’re not only trying to sell the house but also yourself as a personable agent whom clients can trust.

Why Do These Posts Work?

SOCIAL POST

FREDRIK EKLUND  
on Facebook

ZACK SCRIVEN  
on L inkedIn

JAMIE TIAN  
on Twi t te r

SELLING THE FORT  
on Ins tagram

https://www.facebook.com/fredrikeklundny
https://www.linkedin.com/in/zackscriven/
https://twitter.com/jamietian
https://www.instagram.com/selling.the.fort/
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MEMES

@thebrokeagent @kwypoc @modarealty

https://www.instagram.com/p/B_5We6eAnKd/
https://www.instagram.com/p/BFxJ1VFkcEZ/
https://www.instagram.com/p/BEJLxf1gfbO/
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• Capitalizing on pop culture references

• Each meme understands its audience

• Wit + Humor + Relatability = Shareability

• Images are universally well-known

• Clear, concise copy

• No confusion

FINAL ANALYSIS: When creating memes, you need to understand the audience you’re targeting. 

Some of these memes are B2B (agent to agent) while others are directed at homebuyers and sellers. 

However, while the intention is important, creating memes that engage and demonstrate you understand 

the industry adds true overall value to your social feed. In turn, this value increases your validity as an 

agent with colleagues, clients, leads, and brokerages. Just because one meme is intended for one 

audience does not mean you’re hurting your perception with another by posting it.

Why Do These Memes Work?

MEMES
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BLOGS

Rochester Real Estate Alex Beauregard The CE Shop

https://www.rochesterrealestateblog.com/top-first-time-home-seller-tips-and-tricks/
https://www.rochesterrealestateblog.com/top-first-time-home-seller-tips-and-tricks/
https://www.alexbeauregard.com/ready-to-buy-home
https://www.rochesterrealestateblog.com/top-first-time-home-seller-tips-and-tricks/
https://www.theceshop.com/agent-essentials/blog/a-real-estate-agents-guide-to-creating-marketable-content
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BLOGS

• Topics inform and establish thought-leadership

• Content is helpful for the home buying and selling process

• A healthy mix of “how-to,” macro principles, and fun/entertaining content

• Interesting ideas and points of views not seen elsewhere

• Understands its audience’s needs and wants

Why Do These Blogs Work?

FINAL ANALYSIS: Featured on the previous page are two well-respected blogs written by real estate agents 

(agents to homebuyers and sellers) and our own blog, Agent Essentials, at The CE Shop (educators to agents). 

The writers of all these blogs do a great job of uncovering topics that their audience wants to read while covering 

many different themes. All pieces are written at a high standard and feature few (if any) grammatical errors. They 

don’t fear thinking outside the box and gain good traction due to that creativity alone.

https://www.theceshop.com/agent-essentials
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EMAIL NEWSLETTERS

 Team Dokken Newsletter The Hustle Inman Headlines

 https://thehustle.co/ 
 https://www.inman.com/newsletters/ 
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EMAIL NEWSLETTERS

• Features a diverse collection of content (topics and mediums)

• Clear and concise design

• Tells the agent brand’s story and what they’ve been up to 
over the last month

• Engaging content that meets the criteria expected from 
blogs, ebooks, memes, social media, and digital videos.

Why Do These Email 
Newsletters Work?

FINAL ANALYSIS: These newsletters do a great job of summing up their brand over the 

past month. There’s a nice mix of different topics, content styles, home listings, and Call to 

Action links that make this both an engaging and easy read. In many ways, your newsletter is 

your ultimate marketing tool. It’s a nice snapshot of what you’ve been up to while also helping 

promote why you got your license in the first place: helping people buy and sell homes.
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VIDEOS
@funnyrealestateagent @williesoto_miamirealtor

@bozemanrealestategroup

@WalkerHallRE

https://www.instagram.com/p/CAvnNx0nANZ/
https://www.instagram.com/p/CBEPoFzgWqS/
https://www.facebook.com/watch/?v=2447535018823003&external_log_id=7ed945a8eae59c25208f82c493bb103d&q=real%20estate%20agent
https://www.facebook.com/watch/?v=588837375091758&external_log_id=e2001758edb2b4f79ff4cc639d4383e4&q=real%20estate%20report
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• Well-executed videos regardless of production costs 

• Authentic content

• Informative for homebuyers and sellers

• Sells their services with a clear intention

• Engaging and entertaining

• Differentiates from the competition

Why Do These Videos Work?

FINAL ANALYSIS: This diverse collection of digital videos hit all the marks when it comes to 

their content value. The creators understand their audience and are catering to their needs. More 

importantly, these videos stand out while not forgetting to sell their services. What makes them so 

great are their abilities to not rely on telling their audience. Instead, the videos show current clients, 

leads, and other interested parties what the agent can do for their home buying and selling needs.

VIDEOS
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EBOOKS

The Broke Agent The CE Shop

https://thebrokeagentstore.com/collections/ba-books/products/making-a-meme-the-ebook
https://www.theceshop.com/agent-essentials/ebooks/marketing-and-advertising-in-real-estate
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EBOOKS

• Highly informative

• Demonstrate a large breadth of knowledge

• Show a willingness to help regardless of the reader being a client

• Fantastic design and format

• User experience is supreme

• Well-written material

• Do a good job of simplifying and explaining advanced topics

• Properly sourced and researched

Why Do These Ebooks Work?

FINAL ANALYSIS: An ebook is your way of demonstrating something you know that may not be easily found 

online. These ebooks do just that. They explain different subsections of the industry that someone would not know 

unless they are experienced or have worked in that field. At the end of the day, if you can provide people a rare, 

priceless informational experience that can’t be found anywhere else, you’ll position yourself as a trustworthy 

source that knows what they are doing.
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LEARN FROM THE BEST
This list of influencers covers real estate agents, brokerages, and other 

companies that have mastered the art of content creation. Check out their work 

and learn more about what makes their content kick ass and take names. 

@THEBROKEAGENT 

@WALKERHALLRE

ROCHESTER REAL ESTATE

@KWYPOC

@WILLIESOTO_MIAMIREALTOR

@MODAREALTY

@REALTYSHOPSTL

@ZACKSCRIVEN

@FUNNYREALESTATEAGENT

@FLATFEEFLORIDAREALTY

@BOZEMANREALESTATEGROUP

List of Top 100 Real Estate Agent Influencers

https://www.instagram.com/thebrokeagent/
https://www.instagram.com/thebrokeagent/
https://www.walkerhallre.com/
https://www.rochesterrealestateblog.com/top-first-time-home-seller-tips-and-tricks/
http://instagram.com/kwypoc
http://instagram.com/kwypoc
https://www.instagram.com/williesoto_miamirealtor/
http://instagram.com/kwypoc
http://instagram.com/modarealty
https://www.facebook.com/realtyshopstl/
http://instagram.com/modarealty
https://www.facebook.com/realtyshopstl/
https://www.linkedin.com/in/zackscriven/
http://instagram.com/kwypoc
https://www.instagram.com/funnyrealestateagent/?hl=en
https://www.pinterest.com/flatfeefloridarealty/
http://instagram.com/modarealty
https://www.facebook.com/bozemanrealestategroup/
http://instagram.com/modarealty
https://propertyspark.com/top-100-real-estate-agents-on-social-media-in-2018/
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READY TO GET 
STARTED  

(But Don’t Know 

Where to Start)?
We’ve got you covered. If you’re looking for a 

step-by-step guide to creating content, download 

our informative piece A Real Estate Agent’s Guide 

to Creating Marketable Content or this quick one-

sheeter infographic for printing and safekeeping. 

In these two pieces, we break down everything 

you need to know about creating content as a 

successful real estate agent looking to effectively 

market their services.

https://www.theceshop.com/sites/default/files/block_image/PDFs/ContentCreation-Blog.pdf
https://www.theceshop.com/sites/default/files/block_image/PDFs/ContentCreation-Blog.pdf
https://www.theceshop.com/sites/default/files/block_image/Blog%20Images/CreateKillerContent-Infographic.pdf
https://www.theceshop.com/sites/default/files/block_image/Blog%20Images/CreateKillerContent-Infographic.pdf
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ABOUT US
Founded in 2005, The CE Shop 

has become the leading provider of 

online real estate education through 

an encyclopedic knowledge of the 

real estate industry.

Our ever-expanding course catalog of  

Pre-Licensing, Exam Prep, Post-

Licensing, and Continuing Education 

products are trusted throughout the 

industry and offer agents across the 

country the education they rely on.

With courses available in all 50 

states and D.C., we’re driven by a 

desire to constantly improve, both for 

ourselves and our students.


